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lsobel Stenhouse

Overview

Thinking of a genre and an era of your choosing, each of you will design
either a work environment (anything from a quaint market stall to a factory
floor on a giant vessel) or one or two of the key characters who work there.

If you choose to focus on character design, you will also design one
playable character.

And regardless of whether you focus on environment or character, you will
design one key prop that the playable character steals from a tradesperson,
along with a few other props that enhance the storytelling and gameplay.

Concept Live Brief: Isobel Stenhouse 2024 =—
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Hardwired logic

Figure 2: Pneumatic brake control elements architecture
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Sky x V3 x Creative Shift

THE BRIEF

THE CONTEXT

“Sport is an invaluable part of our society. It builds stronger communities,
promotes inclusivity and enhances our national pride. At SKy, we're incredibly
proud of our role in the sector — over the next decade, our goal is to help bring
millions more fans across all sections of our society to the benefits of sport.
With continued focus on innovation, participation, and investment from every
part of the ecosystem, including government, sport can continue to unlock
greater social and economic benefits for the UK.”

— Dana Strong, Group CEO, Sky

THE TASK

Sport has never been more culturally relevant, as an industry it touches
gaming, fashion, drives change and promotes equality. However, there is
a whole younger generation that don’t engage with what Sky Sports has
to offer.

Create something to make Sky Sports relevant for younger audiences.

This could be anything from new types of content, to an evolved brand look and
feel, exciting new product innovations and revenue streams, even an attention
grabbing campaign... we're looking for big, bold ideas that evolve Sky Sports
and make it stand out.
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app design

existing sky
sports app

W YOUR FAVO

URITES

- follow interested topics

- profile

- groupchats/ social networking feature

- links to sky sports social media/ social media
highlights

- ongoing/ future events

- sports clubs

- tickets to events (paid and free)

- applications to take part in events (peaple vs pros)
- personalised newsletter

- info about sky sports subscription

- ads from sponsors

- info about merch collabs/ pop ups

- content from events (e.g. people vs pros clips)
- live streams (paid)

- calander with events listed

- scannable ticket section

S

Top Sports Worldwide

THEM
5'.'2“5‘

mim

app design
ideas with a
more modern
and vibrant
look
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Blink Industries —

Title RAVDO A

Blink Industries Opening S B ()l“—BL”CG Qk
ink Industries Opening Scene 0 S(.S SN (, QU\ Y
FusioN
The Brief
A golden rule for modern video games is to hook the player within the first few minutes. FLNA Do YANT &( r ( [AV]e e
You are working on the intro cinematic of an action-adventure game. This game starts by
introducing the main character with a quick animation before jumping into an epic fight. AD MPC T‘
The hero of this game is called “Blink Industries”. t N‘B‘ M
You are tasked with creating the opening scene for Blink Industries, arriving right before a oV ¢ >
boss fight. DU(
e
UpoLTW VA URCANS
The Scene Y, \ K\ N \3
J
“Blink Industries” enters the scene with a striking pose ready to fight, before the camera s \-LJ B L N B CrOQ
moves to a third-person perspective facing the monster/foe/challenge. o = y

= sTy(AS & D
Who is Blink Industries? v iR RANI

Well, Blink Industries isn’t a character, but a company. But for this assignment, Blink

JOITALEIC NS ETTLW G
|
Industries will be the hero/heroine of a video game. You will need to come up with a concept

J TCING

for the character design of a possible Blink Industries hero/heroine. E

You can take inspiration from our website: https://www.blinkindustries.tv/ and turn some facts CAm Ewr
and information into a digital character person. 'J o‘ '\’“ N L.

Assignment Technical Information ‘ @ﬂﬁ.h\‘

N ‘"@
e This is a group project, make sure you work with your teammates to come up with a - MQC

concept and divide the tasks. 6\ r -
e The sequence needs to be created in a game engine (Unity or Unreal) and the final

video rendered and exported in an .mp4 file.
e The full sequence can be from 5 to 15 seconds long. Remember that the longer the

scene is, the more work you need for animations.
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Museum of Brands

Poem 2 Storyboard

A sacred space, whero peace sustains, Though shadows fall, the light still lingers, In every lead, in tender fingers.







Thank you for listening!
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